GROUP

YULIX

PERZEL

International consulting, advertising,
marketing, PR, Renovation
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And also, we are engaged in the RENOVATION of real estate.

In our spaces you can just spend time with your friends, walking
around the territories, enjoying the atmosphere and fragrant coffee.
On the sidelines of our facilities, you can learn something new
and useful, find inspiration and finally just relax.

T = S ——
AT %-_ﬂ | :




HOW DO

WE WORK?

Analysis of the client's activities
Development of a promotion strategy
Tactical action plan

Ideas implementation

Implementation of the project according to the
established deadlines

Digitization and result guarantee

OUR PROJECT TEAM WILL WORK
ON YOUR PROMOTION:

*

*

Project supervisor

Creative Manager

Marketing Specialist

Visualizer

Designer

PR manager
Specialists of the YULIX holding




PROJECT TEAM YULIX

«Perzel» team managed to gather experts of their fields.

¢ More than 300 events held
+ More than 100 successful PR campaigns
+ More than 50 implemented state projects

Our time requires new non-standard approaches.
Simply "organizing” is no longer enough to receive

appreciative feedback from Employees or Customers
of the company.

To give more, to look wider, to offer something, not like
everyone else - these are the modern trends in our

industry.
At the same time, close interaction with the public and Yulia Kolomina Timakova Ekaterina
emotion management are also important. CEO, YULIX GROUP Founder, Art Director
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OUR PROJECTS

International consulting
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The power of building connections, the opportunity to learn from the best, and being at the center of world events give me the energy, ideas, and
strength to develop clients’ projects. Participation in the international summit in Abu Dhabi, a trip to Australia for training with Tony Robbins,
business trips to Spain, Japan, and China allow me to think globally, not just within one country but for the whole world.
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Yulia Kolomina

Bl 8 Gl Jlae il il pallsll  d8gll cililas
Al | Jalg alall pund | pliediall Algs 55 AS Ly
ARABIC | U RTATASICHERSRO0Y




STESHEVA & PARTNERS

Opening an international branch of a legal company

¢ Developed a company's development strategy in
the foreign market

Organized over 400 publications in foreign media
|dentified key partners for cross-collaborations

¢ Established a new brand positioning in the legal
services market
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STESHEVA & PARTNERS

Opening an international branch of a legal company

BEMZINGA > famer Fre
om0
3 a
The company "Stesheva and Partners" expands the = —
range of services — the launch of support for . R Tt How to Watch in Your Area &3 (3 =
International Business S The company “Stesheva and Partners" expands the = e 4ot
range of services - the launch of support for The company "Stesheva and Partners” expands o

wiNews Press Releases & Markets News
Gertiows Proos Releanes & Market Neps the range of services - the launch of support for s
i e v

International Business
"""" Sl i == _— International Business

g 1 by
ety

The compary “Stesheva and Partness” expands the range of
services - the launch of support for infernational Business
T ——

s . i P aras, s pd St ot
" " e,
- - e i a Erasa -t e -
= - : i ks S T N it b i s ok o s s

e w1 by ot

e e b e
e usten b Drvsba

Upcaming Events

M=

The company “Stesheva and Partners” expands
the range of services — the launch of support for

The company "Stesheva and Partners" expands

Tha company Stesheva and Partners” sxpands the range of sorvices - the

launch of support for intermational Business - nd
The company "Stesheva and Partners” T P International Business ¢
expands the range of services - the launch of S the range of services — the launch of support for
support for International Business R O s e e " n !nternatlonal Business

2 Bschetabs Carint
Diaizs B Cotni i
[y

P B Dhwneen o ot
e . ——

aghamins Unissriry Cotdims
Sttt Dot s ot

Lnsrpas s Koo Az
Eracrms Do G o1 Shasking
Prasectidial Masaadact

devahus Propaty Dursatiryed =
iaghamina, s Mure fa Care
D

o Haw
y . ey
s

tax

o




INTRODUCTION TO
THE ARAB MARKET
AND THE CIS
COUNTRIES MARKET

of a children’'s brand of educational wooden toys using IT technologies
and artificial intelligence.

¢ Developed a strategy for entering the international market

¢ Established the operation of the sales department with
potential target clients

Participated in thematic industry events

¢ o

PR coverage in the foreigh market reached 125 million people.

From a child to a robot. Alatoys:
«Don't take away childhood»

*Created by artificial intelligence




INTRODUCTION TO THE ARAB MARKET
AND THE CIS COUNTRIES MARKET
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CREATION AND PACKAGING OF
THE «COOL HANDICRAFTS»
FRANCHISE

¢ Creation and packaging of a «turnkey» franchise
¢ Development of a corporate identity

¢ Drawing up design sketches of the premises, development of
layout solutions

¢ Transfer of intellectual property rights to the client
¢ Organization of the sales department
¢ PR campaign for the project reaching 35 million people
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YEAST PLANT

Development and restoration of real estate in Irkutsk

Date of foundation: 1 895
Total land area: 5 000 sg.m.

On the plant territory there are 3 production buildings, 1 administrative
building, warehouses, bakery, garages, gym, sauna, etc.

The plant is an Architectural Monument from 2014 to 2019 it's a «Perzel»
art space.

Fixed rental rate.
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FINANCIAL
MODEL

«Perzel» was a venture project for the owner of the plant. The facility
was at the stage of disconnection from the heat supply, because there
was no understanding of the possibilities of plant maintenance.

After the concept was developed, the building became the first
creative cluster in Irkutsk, which included 35 residents.

Income for the owner is the leasing of the plant’s areas to the
«Perzel» art space, locations for events, and photo shootings, as well
as full payment of utilities by the tenant.

Every year the cost of the object increased due to the repair works,
restoration of the building with funds collected from tenants and
attracted patrons, as well as the implementation of inseparable
improvements from our side:

asphalting of the surrounding area,

construction of additional staircases,

additional entrances,

ceilings replacement,

*® 6 6 o o

cosmetic repair works in all used facilities.

As a result, we had a ready-made working project that brings profit
to the owner.
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CHEKHOV 2

Development and restoration of real estate in Irkutsk

Merchant's House of the 19th century
Total area of the property: 6 500 sg.m
Range of services:

Formation of a more profitable financial model due to a unique object development
concept

Creation of the «Chekhov 2» brand
Subletting of the areas, according to the developed by the Perzel team concept

Fixed rental rate

Before the appearance of «Perzel» as a management company, the facility on
Chekhov 2 remained empty for 7 years.

After the developed concept for FORTUNA PLAZA, Covid-19 pandemic started, due
to the tasks of the time and the situation, we promptly finalized a plan corresponding
to the current situation.

"Perzel” determined a target audience that «didn't sink» financially for the entire time
of interaction, and the idea and conceptual solutions was completely reformed.

To date, the occupancy rate of the facility is 92%.
For a long time, the object began to bring a stable profit to the owner.
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Creating a project from scratch

Development of the idea and concept for the development of a 20,000 square meter area
Drawing up the created master plan of the area

Creation of 900 work places

OUR PLA

Creative cluster in Saratov

Attracting 51 potential residents

Advertising, marketing, and PR for the project «turnkey»
Participation of the cluster in Government events in Moscow
Contract duration - 1 year

® 6 6 & O 0 o o o

PR coverage of the project reaches 78 million people.




OUR PLACE

Creative cluster in Saratov
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Viktoriya Mikhaylova Gor Nakhapetyan

Academic Director of the Program Academic Director of the Program

Partnership design
and corporate culture NEI niae Contia et 032083

technology - for a
new scale.
TANDEMOCRACY . .

By 2025, nearly 1/3 of total global sales will
0% come from ecosystems and partnerships
7 o between inter-industry players working together

S ko | kovo S C h 00 | of Mana gemen t 2 O'I 8 of partnerships fail, but at the same to create solutions.

time, 1/2 of the world's largest companies
have two or more founders.

Mekimey B Company

We created an international educational program for forming partnerships, managing STy
partnerships, and exiting partnerships in large companies.

of companies do not have a

By 2025, nearly 1/3 of total global sales will partnership management strategy.

come from ecosystems and partnerships
between inter-industry players working together EPI Matwork

to create solutions. o o
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INHABITED
LANDS

International Project 2018-present

Caravan is an expedition that serves as an exploratory experimental laboratory for
discovering people, their stories, and unigue places.

Currently, there are numerous tools for exploring boundless worlds.

Drawing on years of experience in studying theater and play, ways of integrating
them into the territory and community, connecting people and spaces, we are
opening a new future rooted in our roots, traditions, and history.




Range of services:
Restoration of authentic architectural objects and structures

Creation of infrastructure in restored buildings (classrooms, museum, gallery, café, mini-
hotel, etc.)

4

PEGREMA

Comprehensive Territory Development
Project in the Republic of Karelia 2019-2022

Revival of local traditions and culture through marketing tools

Formation and development of communities

Development of tourist routes

Establishment of wild plant agro-complexes L
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BAKUNIN

Public space

Development and restoration of real estate in
Moscow

Range of services:
Conducting a comprehensive analysis of the local territory of Basmanny district.

Creating a portrait of the Target audience of the real estate object and the
Avatar of the resident client.

The development of the object according to the marketing strategy
(advertising, PR, sales, thematic events).

Subletting of the areas, according to the developed by the Perzel team concep

PR-coverage for 3 months of work = 7.5 million people.

L
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Business Center
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In the current management there is a business center «Sobranie,
where «Perzel» rents 6 500 m? of premises.
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ALATOYS

Toy factory in Yoshkar-Ola

Total coverage of subscribers: 150 OO0 people on social networks.
The company'’s turnover: 175 000 million per year.

Range of services:

1. Repackaging of external materials about the company.

2. Creating a marketing kit.

3. Production of commercials and brand videos about the company.

4. Creating viral PR-actions (chatbots, videos, press-announcements, etc.).
5. Development of INTRO and brand jingle.

6. Individual work with bloggers/ teacher communities/ educators/opinion
leaders/public procurement departments and the b2b segment.

The result of the PR campaign for 3 months is the coverage of 25 million
people.




ALATOYS

INalatoys

Toy factory in Yoshkar-Ola




LOGWORKS

Builds log cedar houses all over the world. St. Petersburg

Range of services:

1. Opening of a new branch in Moscow and St. Petersburg, and
the sales market launch in Moscow and St. Petersburag.

2. Organization of participation in the framework of professional
events.

3. Development of advertising slogans.

4. Launch of cross-marketing campaigns.

5. Viral RR.

6. Organization of expert interviews with the branch director.




\\
@ LogWorks.ru
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LOGWORKS

Location: Moscow, St. Petersburg. Construction of log cedar houses around the world
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LASSO
PICASSO

Interior studio, Irkutsk

Range of services:

1. In three months of work, brand awareness has grown 10 times.
2. Increase in sales.

Key action:

1. Conducting a series of cross-marketing events with the target
audience.

2. Shooting a viral video with 10 opinion leaders and the total
coverage from the launched PR campaign is 750,000 people.




LASSO PICASSO Livssg

Interior studio, Irkutsk




BAIKAL-
NORTH SEA

Hotel and restaurant complex

Range of services:
1. Opening of the new site called «Roof» - holding an official
opening ceremony for 150 people.

2. After 3 months of work, we ensured the involvement of an
audience of 450,000 people.

3. As a conseguence, we had the growth of brand awareness.

The federal PR coverage of the tourist flow amounted to 2.5
million people.
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BRO VIEW
SOCIETY

View design Studio, Moscow

: 4
: 1 5
Bro View Sociely DR
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Range of services: _ : ———

Creating PROMO-activities as part of a marketing strategy and
conducting cross-events with key partners.




BRO VIEW SOCIETY

View design Studio, Moscow




OLGA SCHULTEIS

Pop-singer and artist of Russian and foreign stage.

Location: Moscow, Berlin

Pop-singer and artist of Russian and foreign stage.

Promotion and development of a personal brand. Producing.

Range of services:

1. Launch of the artist’s tracks on music venues in Russia.

2. Creation of photo content and full video production of the product.
3. Advertising campaigns with a reach of 10 million people.

4. Organization of broadcasts on the central TV channels of Russia and
other countries, radio rotation.

5. Organization of participation in the Russian Film Festival «Kinotavr».

Music video for the song «Dark Angel»




OLGA SCHULTEIS

Pop-singer and artist of Russian and foreign stage. Promotion and development of a personal brand. Producing.




EXPONAT BUREAU exponat

Carries out expert selection of plumbing equipment for design projects

After 2.5 months of work, we ensured the involvement of the professional communities of the region in the amount of 20%, which
gave uscoverage of 250,000 people. As a result, we reached the growth of brand awareness and an increase in the flow of target

customers.




NATA KISELEVA INTERIORS

Design studio with its textile division

Nits Kiselbwa

After 1.5 months of work, we ensured the involvement of the professional communities of the region in the amount of 40%, which
gave us coverage of 420,000 people. As a result, we reached the growth of brand awareness and an increase in the flow of target
customers. Active work with the media of regional and federal significance (magazines articles, city information platforms
publications, etc.).
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RUNNING. FLIGHT STAGE

Film production. Director Maria Yashnikova - Tkachenko. Location: Moscow

€ Sale of the project to the Russian online cinema platform «OKKO»
€ Sale of the film screening to a Federal company
4 Launch of broadcasts in cities of Russia and abroad

€ More than 100 media outlets have released news about the screening of the film, and more than 20,000,000 views
of the film




ART PLAY

Full-cycle interior company

The emphasis in the promotion is placed on the promotional activities and personal brand of the owner of the company -
Lena Kekshina. The growth of the new audience for 1 month of work amounted to 20%, the indicators of engagement increased
5 times.




DAEVA ZULFIYA SIS

Interior design

Full cycle of promotion based on the developed «promotion strategy» within
the region and territory of the Russian Federation, with the involvement of
additional advertising channel "TIKTOK" and airs on federal TV channels.

MOCKBA24




MASHA TINGAEVA

The most designer business coach

A unique promotion strategy has been developed for Maria as part of a PR campaign for the development of her personal brand
in Irkutsk, Russian cities and abroad.
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PR CAMPAIGNS

We have conducted more than 100 successful PR campaigns
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PROMOTION OF THE FIRST PERSONS
OF BUSINESS VIA SPECIAL PROJECTS




BAIKAL JET FEST

International Aquabike Festival. Full PR support of the project

Customer: Water-motor sports Federation of Irkutsk region
Coverage: 12,000 visitors

International coverage: 9 participating countries (USA, UK, Brazil, Belgium, UAE, Australia, Mexico, Ukraine, Russia)




DESIGN IMMERSION

Full PR support of the project

Customer: Participants of the «Design Accelerator» program
Coverage: 15,000 people.

. Dasha Soboleva
Headllnel‘s: interior stylist, decorator, 150 publications

in interior gloss, Moscow

Ksenia Izmailova

architectural designer, author of
the popular blog «Just repair»,
St. Petersburg

Mikhail Stepanov

interior photographer, Top AD,
Top Elle, Moscow

Partners: @ KERAMA MARAZZI
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The events we create resemble a «kmultimedia temple», where genres of contemporary art are presented,
which are difficult, as a rule, to combine within traditional structures, for example, such as museums -
these are painting, graphics, photography, installation, objects, performance...

We held a «Jazz on the roof» festival, brought a Symphony Orchestra to the roof, conducted «Symphony
Orchestra in the Botanical Garden» event, organized an «Open-air cinema in Irkutsk», and much more.




NETWORKING CLUB

BUSINESS MEETINGS

Customer: Gazprom International
Audience: B2B segment, businessmen, scientists, practitioners

Coverage: from 50 to 250 visitors
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BROBLOGGER

BLOGGING COURSE

Customer: LabelUP company (Moscow)
Audience: youth, 9 TOP bloggers of Runet

Coverage: 10,500 visitors off-line and on-line
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INTERNATIONAL
BRIDAL EXPO

WEDDING EXHIBITION

Customer: AMOUR BRADAL BARCELONA
Audience: potential newlyweds
Coverage: 5,000 visitors



NANO-CITY

INNOVATIVE PROJECT

Customer: KA YOU KNOW (Moscow)
Audience: business, youth, families with children

Coverage: 17,000 visitors off-line and on-line



MOSCOW SABANTYI

Customer: Government of Moscow

Audience: families with children, Tatar diaspora in Russia

Coverage: 100,000 visitors



PROMOTIONS




R
4 { i,
— 3 _‘_.‘_1-."-""!" -
- £ ¢
i o S
g iy | E nr L
v,
- ._'. !*.-.- L]
: b o =
— J } - e -
i Pl ¥ st
'u'-!r-f .
.
F i

GROUP

YULIX

Yulia Kolomina

& +7 908 656-52-52
yulix_kolomina

WE ARE OPEN

FOR COOPERATION!
PERZEL

perzel space

vulixgroup.com
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yulixgroup.com
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